
3

Summary of Results*
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Top 3 products sold by both volume 
and profitability: 

APPLE CORN TOMATO

*2014 data based on responses to questionnaire

24% of respondents have expanded 
volume to meet institutional demand, 
by expanding acreage, increasing pro-
duction on existing acreage, winter ex-
tension/greenhouse production, pro-
cessing, freezing products, picking 
differently, or storing root crops. 

36 farms sold their products to 48 institutions, 
a marked decrease from 146 total institutions 
farmers reported selling to in the 2010 survey. 
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